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Marketplace
Delivering intelligent information for long-term value

ȕ �Integration of ASSET4 data on Thomson Reuters Eikon

ȕ �Improved our own ASSET4 ESG score

ȕ �Launch of Thomson Reuters CR Indices and TRust Index

ȕ �



SUSTAINABILITY RESOURCES
An expanding portfolio of products and services

In 2013, we’ve met the rising demand from businesses and professionals for information and analysis 
on environmental and ethical issues by developing and launching more new products and services. 
ASSET44, our environmental, social and governance (ESG) business is playing an increasingly 
significant role in providing information that is helping investors to de-risk their investments and to 
seek maximum returns from increasingly regulated and resource-constrained environments. Now 
integrated into our Eikon platform, ESG information is also helping to power innovative, new services 
like our CR Indices and TRust Index of financial markets. 

400,000 use our financial desktops 
Thomson Reuters Eikon





case study

Zoological Record: a vital archive in daily use  
150 years after its creation
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Creating shared value  
through knowledge



Thomson Reuters ESG data and analysis helps to power leading green brands study



Knowledge and computer modeling to help an 
expert network better understand the debilitating 
neurological condition of multiple sclerosis.

This year we began collaborating with a non-profit alliance 
of leading organizations in patient care, research and 
computer modeling to advance the understanding of multiple 
sclerosis (MS), currently affecting 2.3 million people globally. 
Announced in October 2013, our Intellectual Property and 
Science38 business is working with Orion Bionetworks39 – a  
co-operative of specialist institutions that aims to transform 
the study of brain disorders and accelerate the discovery of 
new therapies and cures. 

Our researchers and technology contribute to the discovery 
of new information on the underlying biology of MS by 
using Thomson Reuters databases, advanced computer 
modeling techniques and big data analytics that enable the 
development of new predictive models for the disease.

“�We are pleased to welcome Thomson Reuters, who bring 











DIVERSITY AND INCLUSION
Creating a high-performing business for the long-term

For Thomson Reuters, Diversity and Inclusion (D&I) is a business imperative. Operating in  
100 countries, our customers are from a broad range of geographical and cultural backgrounds.  
They expect us to respond efficiently, quickly and intuitively. For our employees to be able to  
meet these challenges, we strive for a culture where innovation and intellect can thrive, regardless 
of nationality, disability, gender, ethnicity, gender identity and expression, sexual orientation or 
other differences. In 2013, we’ve continued to work hard to meet this challenge, with updates on 
policies and objectives, a growing range of tools and resources, and a full calendar of internal and 
external events.



COLLABORATING AND SHARING TO IMPROVE 
KNOWLEDGE AND PERFORMANCE



CO2

We apply this thinking to our own 
environmental impacts and in 2013 
we can report significant progress. 
We’ve simplified our environmental 
management – both in terms of the 
way that we supervise our activities and 
in the spatial organization of our data 
centers. To ensure consistency across 
our operations and to communicate our 
performance effectively we’ve improved 
our reporting on emissions reductions.  
A more comprehensive submission  
has increased our Carbon Disclosure 
Project (CDP)82 score to 95 percent  
from 61 percent. 

In addition to rationalizing our data 
centers, we’ve invested in video 
conferencing technology to reduce 
business travel and our greenhouse gas 
emissions. We’ve also introduced a new 
electronic waste strategy, upgraded our 
supplier compliance policies, and made 
progress on safety incident reporting 
systems. Our internal platform The Hub 
has been central to building employee 
engagement and communicating the 
environmental efforts made by our 
teams around the world. 

WORKPLACES AND THE ENVIRONMENT
Managing our impacts to improve performance

As the world’s leading source of intelligent information for 
businesses and professionals, we play an important role 
helping companies and communities monitor and reduce their 
environmental impacts. Whether through the distribution 
of carbon data and climate impacts via the Reuters79 news 









COMMUNICATING FOR SUSTAINABILITY
Making Connections for More Impact

Global social intranet platform to share stories and connect people 















AWARDS & RECOGNITION



For more information, contact Rachel Moseley or  
email corporate.responsibility@thomsonreuters.com 


